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ABSTRACT

This research aimed to: (1) compare consumers' condominium purchase
decisions based on personal factors, and (2) examine the influence of real estate
brokers' roles on consumers' condominium purchase decisions in Bangkok. The sample
consisted of 400 consumers who had previously purchased or had experience making
condominium purchase decisions in Bangkok. The research instrument was a structured
questionnaire. Data were analyzed using frequency, percentage, mean, standard
deviation, one-way analysis of variance (One-way ANOVA), and multiple regression
analysis.

The findings revealed that the majority of the respondents were female (59.25%),
aged between 25 and 30 years (40.25%), held a bachelor's degree (77.50%), worked as
company employees (64.00%), and had an average monthly income of 15,000-30,000
Baht (37.25%). The hypothesis testing indicated that consumers with different genders,
ages, occupations, and average monthly incomes exhibited significantly different
condominium purchase decisions. Regarding the roles of real estate brokers, information
and knowledge (X,), negotiation skills (X;), after-sales service (X;) had a statistically
significant positive influence on consumers' condominium purchase decisions in
Bangkok. These variables jointly explained 66.40% of the variance in condominium
purchase decisions (R? = 0.664), with a multiple correlation coefficient (R) of 0.815.
The prediction equation in unstandardized scores was:

¥ = 0.052+0.159X,+0.621X,+0.131X,

Keywords: Broker, Real Estate, Purchase Decision, Condominium
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