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Abstract

This research aims to: 1) study personal factors affecting the Co-Payment
health insurance purchase decision process of revenue department officers in Bangkok
Area 12; 2) study marketing mix factors affecting Co-Payment health insurance
purchase decisions; 3) study the Co-Payment health insurance purchase decision
process; and 4) study factors affecting the Co-Payment health insurance purchase
decision process. The sample group consisted of 160 individuals, and data were
collected using questionnaires. The statistical methods used in the analysis included
frequency, percentage, mean, and standard deviation. Hypothesis testing was

conducted using t-tests and One-Way ANOVA. If significant differences were found,



LSD (Least Significant Difference) method was used for pairwise comparisons. Multiple
Regression Analysis was also employed.

The results indicated that most respondents were female, aged between 25-35
years, held a bachelor's degree, were either single or married, and had a monthly
income ranging from 15,001-25,000 baht. Personal factors such as education level,
marital status, and monthly income significantly influenced the decision to purchase
health-related products at a 0.05 level of significance. Additionally, aspects of the
marketing mix, including product, distribution channels, and physical characteristics, had
a significant effect on the decision to purchase health products at the same level of
significance.

Keywords: Factors, Purchase Decision, Co-Payment Health Insurance
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