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Abstract

The research on "The Development of a Curriculum Affects the Effectiveness of the
Training Program for Generation Z Employees in Companies Located in the Bangkok Area" aimed
to study personal factors, curriculum development methods, curriculum effectiveness, compare
curriculum effectiveness classified by personal factors, and examine curriculum development
methods affecting curriculum effectiveness for Generation Z employees.
This quantitative research collected data from 400 Generation Z employees in Bangkok using
questionnaires. Data were analyzed using percentage, mean, standard deviation, one-way ANOVA,
and multiple regression analysis.
The findings revealed that: (1) Most employees were female, aged 26-28 years, with bachelor's
degrees, and had more than 6 years of technology experience; (2) Overall curriculum development
methods were rated at the highest level, with assessment design having the highest mean; (3)
Overall curriculum effectiveness was rated at the highest level, with attitude and values having the
highest mean; (4) Employees with differences in age, education level, and technology experience
had statistically significant differences in opinions on curriculum effectiveness at the 0.05 level; and
(5) Curriculum development methods—particularly defining learning objectives and developing
teaching methods—significantly influenced curriculum effectiveness at the 0.05 level.
The research results can be applied as guidelines for developing effective curricula for Generation
Z employees by emphasizing clear learning objectives and diverse teaching methods to enhance
learning efficiency and continuously develop work skills.

Keywords: Curriculum Development, Curriculum Effectiveness, Generation Z
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