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Factor affecting the Decision to rent Resident of Higher education

in Bangkok and Perimeter.
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Abstract

This research aimed to (1) study the personal factors influencing students' decisions to
rent resident in Bangkok and its metropolitan areas; (2) examine the marketing mix factors
affecting students’ rental decisions; and (3) analyze the overall factors influencing students’
decisions to rent accommodations. The sample consisted of 400 university students. Data were
collected using questionnaires and analyzed using frequency, percentage, mean, and standard
deviation. Hypothesis testing was conducted using the t-test and one-way ANOVA. Where
significant differences were found, LSD was used for pairwise comparisons. Multiple regression
analysis was also applied. The results revealed that most respondents were female, under 20
years old, studying at the undergraduate level, with a monthly income of less than 15,000 baht,
and originally from the central region of Thailand. Overall, the marketing mix (7Ps) was rated at
a high level particularly promotion, process, people, physical evidence, price, product, and place.
Students’ overall rental decision-making behavior was also at a high level, covering problem
recognition, information search, evaluation of alternatives, purchase decision, and post-purchase
behavior. Hypothesis testing results indicated that: (1) personal factors gender, age, education
level, average monthly income, and place of origin had a statistically significant effect on rental
decision-making at the 0.05 level; and (2) product, price, process, and physical evidence factors

significantly influenced students’ rental decisions at the 0.05 level.

Keywords: Factors, Rental Decision, Higher education
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