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Factors of Tourist Attractions Influencing Marine Tourism Decision-Making Among

the Population in Bangkok Metropolitan Area
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Abstract

This research aims to study Factors of Tourist Attractions Influencing Marine Tourism
Decision-Making Among the Population in Bangkok Metropolitan Area. It is a quantitative
research using questionnaires as a tool to collect data from a sample of 400 people who reside

in Bangkok and its vicinity and have experienced marine tourism. Data were analyzed using



descriptive and inferential statistics, including t-test, One-way ANOVA, and multiple regression
analysis. The results showed that all five components of tourist attractions—attractions,
accessibility, amenities, accommodations, and activities—influence marine tourism decisions by
74.0%. Tourism activities had the highest influence, followed by accessibility, accommodations,
and attractions, respectively. Meanwhile, amenities did not have a statistically significant
influence. Regarding personal factors, only differences in age affected different marine tourism
decisions. The findings of this research are beneficial for marine tourism business operators in

developing marketing strategies and services that effectively respond to tourists' needs.
Keywords: Tourist attractions, decision making, marine tourism
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