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Marketing Mix Factors Affecting Coffee Purchasing Decisions Among
Company Employees in Bung Kho Hai Sub-district,
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ABSTRACT

This research aimed to study the influence of personal factors, marketing mix, and the
purchasing decision process of company employees in Bung Kho Hai Subdistrict, Lam
Luk Ka District, Pathum Thani Province. The study also compared purchasing decision
behaviors based on personal factors. The sample consisted of 400 company employees
who consume coffee. Data were collected using questionnaires and analyzed using both
descriptive and inferential statistics, including Independent Sample t-test, One-way
ANOVA, and Multiple Regression Analysis.

The findings revealed that most coffee consumers were female, aged 31-40 years, with
an education below a bachelor’s degree and a monthly income not exceeding 20,000
baht. Among the marketing mix factors, the most significant elements to consumers
were physical evidence and product. In the purchasing decision process, the purchase
decision stage was considered the most important. Hypothesis testing indicated that
personal factors had no statistically significant effect on differences in the purchasing
decision process. In contrast, elements of the marketing mix that significantly influenced
purchasing decisions included product, price, promotion, and personnel. Distribution
channels, process, and physical evidence were not statistically significant at the 0.05

level.
Keywords: Marketing Mix, Decision-Making Process, Coffee
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