ﬂ%ﬁ'ﬂ‘luﬁﬂ%mﬂfu‘[aﬁﬁéawa@ian'mﬁanaﬁ'ﬂﬂ%’u’%mﬁm%aéa%qﬂﬂa
N"\w,mﬂwam%’uﬁmm{lummﬁuﬁﬁ'wi’maagﬂiﬂﬁn'ﬁ
Technological factors influencing the decision to apply for personal loan

services through banking applications in Samut Prakan Province
NIUNT YPWIn

UNAALa

Aa v di 04 v dd’ 1 1 A L Y A a dll 1

nmidpiesfadvludunaluladnsinadaninfenasiaslduinmsfuidediuyaaa
Hiuuadwatatuswiansluraiuiniiniaaynidsniy ddaguszaadiie 1) Anwn
Uszmnimaainifenadasliduimsfuisediuyanadiuualwiiatusuians 2) dnwdads
dwnalulaglunisifensdaslduinisfuifediuyaaaiiuiadwiiadusuiang 3) @nw
nizvannmIdaulaiianadaslduinmsiwdedinyanariuuadwiintuswmens 4) wisuiioy
nmudenadaslfuinfwdasdiuyaaaiiuuadwiintusmansluwadundmiaaynidsng
o 6 = Q v dd‘ 1 1 =\ L Y A
uwnaudszmnimaas uae 5) Anwassludiunaluladndinadanisiienaiasliusnig
?’(%L%a@huy‘ﬂﬂamuLLaﬁJwﬁLﬂfuﬁmmi

ad o a a o | a o a o Al =S = v A A L
ATNIAL BN TIULTUNITIVYLTIFNTD ﬂiz‘ﬁﬁﬂiﬂlﬁuﬂ’ﬁﬂﬂﬂﬁ ﬂagﬂmmaaﬂaum

v 1
o o

I%U%miaﬂ'ﬂsﬁm%amuqﬂﬂaNmuaﬂwﬁmfmaaﬁ‘mms LLa:@TadLﬂupjﬁwyﬂmﬁ'U NITINT

A

LRZD12T slmwv'ﬁ?uﬁﬁ'mi'@mgmﬂﬁmi ﬂéjm‘i'aazhaﬁlﬁiaga $1%I% 400 A LaTaafadild
uTunntaya Asuuusaunia IenzitayalasldadaiBmwsion AIUANUAIANNE Sapas
Aads mmﬁmmummgm t-test, ANOVA #inwuauuanadasidIsuinsuiuinug
laolg3% LSD wazltaii@ Multiple Regression Analysis

Han1T33BawlzTInImans wudn ndudadadulngiduiwandgs (Souaz 69.75)
flangszwing 31-40 T (Fawazr 41.25) dsznavanInwinauuismianas (3euaz 65.25) uazil
s0'ldu1nn41 65,001 unduly (fouas 23.25) sa9a9unfata9sele 15,000-25,000 U
(3088% 21.75) Namﬁﬁﬁﬂmﬁ'ﬂﬁmmﬂiﬂaﬁﬁz&awa@iamﬂﬁaﬂaﬁﬂﬂ%ﬁmiﬁm%amuyﬂﬂa
wamIsunui faeuuuugeumulinnuddgyiudisedunaluladlassuluszduannige
(FLadY 4.66) I@]&lL%Eldﬁ’]@]vUﬂ’n&lﬁ’]ﬂ”mvaﬁ/@vdﬁ @T’mmﬁufﬂiﬂmﬁ (FadD 4.80) Auriauad
danslEom (Aafe 4.66) dumsivianudiolunisling (Fafe 4.65) dunIlduase
(F1ady 4.62) uazsunnuaslalunsldim (@ads 4.56) NamTIssewnszuInIsaaawl

% o

LﬁE’]ﬂﬁ&ﬁ]il”ﬁﬂ%ﬂ’]‘iﬁ%L%ﬂﬁ’)%uﬂﬂa WU Q@auLmuaaumulﬁmmﬁmmﬂuﬂszmums

2

(2
v

dagulalasyinluszauanniga (d1iade 4.63) lasiSssdauanudmaneal dunssziiiu

naian (A1ady 4.70) dun1sdadulafenda (d1aly 4.67) drun1Isuiainadainis



A=W ANTTURAINTT (FLadpiniud 4.61) IR PRUVRVRETR (FLaRY 4.54) NAN1TISE
FunInagauaNadzn sundzud 1 Tasududszmnsmaaifdnaiuinadanisdadula
L'é‘aﬂaﬁﬂﬂ%ﬁmsﬁm%aquﬂﬂamuu,aﬂwﬁLﬂ"ﬁ'u‘ﬁmm‘sﬁmm@mﬁ'u aunAgud 2 dadn
luﬁmmﬂiﬂaﬁﬁ%\ma@iami@‘i'@ﬁuslﬁlL?iaﬂau”ﬂﬂ%u%miﬁm%amuqﬂﬂamuLLaﬂwﬁmfuﬁmmi
nan1satazinanaswngunudn Jadudwnaluladidninadenisaafulaifanains

l5uSnns

ardan : inalulad, fudediuyans , ualniiatusuians

Abstract

This research study aims to (1) examine the demographics of individuals who choose to
apply for personal loan services through banking applications, (2) study technological factors
influencing the decision to apply for personal loan services through banking applications,
(3) explore the decision-making process involved in selecting personal loan services via banking
applications, (4) compare the selection of personal loan services via banking applications in
Samut Prakan Province by demographic categories, and (5) analyze the technological factors
affecting the choice to apply for personal loan services through banking applications. This is a
survey research conducted with a sample of 400 respondents. The statistical methods used
include frequency distribution, percentage, mean, standard deviation, t-test, ANOVA (with LSD
for pairwise comparison when differences are found), and Multiple Regression Analysis.

The study found that the majority of respondents were female, aged between 31 - 40
years, employed in the private sector, and earning more than 65,001 baht per month. Overall,
technological factors received the highest level of agreement (mean = 4.66). Specifically,
perceived usefulness scored the highest (mean = 4.80). Regarding the decision-making process,
the overall importance was rated very high (mean = 4.63), with the evaluation of alternatives
being the most important aspect (mean = 4.70). Demographic factors, including gender, age,
occupation, and income, were found to have a significant influence on the decision to apply for
personal loan services via banking applications. Furthermore, perceived benefits, behavioral
intention to use, and perceived ease of use were statistically significant predictors of the decision

to apply for personal loan services through banking applications.

Keywords: Technology, Personal Loan, Banking Application
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