ifaaadnilszaanion1snaiandsnanan1Inn au latdan lausny
an"mﬁ‘w:?mslmmmn*gamwumum
Marketing Factors Affective the Selection of Entertainment Venues
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Abstract

This research aims to study personal factors, service usage behavior, marketing mix, and
decision-making processes influencing the selection of entertainment venues in Bangkok. It also
seeks to compare decision-making behavior based on personal factors. The sample group
consists of 407 individuals who used entertainment venue services in Bangkok within the past
six months. Data were collected through questionnaires and analyzed using both descriptive and
inferential statistics, including Independent Sample t-test, One-way ANOVA, and Multiple
Regression Analysis. The results show that most respondents were female, aged 30 — 39 years,
employed in private companies, with an average monthly income of 15,001 — 30,000 Baht. The
most frequently used entertainment areas were Lat Phrao, Bang Kapi, Huai Khwang, and
Chatuchak. The most important marketing mix factors identified by respondents were Price,
People, Process, and Physical Evidence. All stages of the decision-making process were
considered equally important by participants. The hypothesis testing revealed that differences in
personal factors did not have a statistically significant effect on decision-making behavior
regarding the use of entertainment venues in Bangkok. However, differences in certain marketing
mix elements namely Product, Promotion, and Physical Evidence had a statistically significant
effect at the .05 level. On the other hand, Price, Place, People, and Process did not significantly

affect the decision-making process.

Keywords : Marketing Mix, Decision-Making Process, Entertainment venue services
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