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Factors affecting consumer behavior of mobile food ordering applications in Bangkok
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Abstract

This research aims to study the factors that affect consumer behavior in using online food ordering

services in Bangkok. The objectives are: (1) to analyze the personal factors affecting consumer behavior, (2)



to evaluate the impact of marketing mix factors on consumer behavior, (3) to examine the patterns of online
food ordering service usage, (4) to investigate the relationship between personal factors and online food
ordering service usage behavior, and (5) to explore the relationship between marketing mix factors and online
food ordering service usage behavior. The research was conducted with a sample of 400 people in Bangkok
who use online food ordering services. Data were collected through structured questionnaires. Statistical
methods used included frequency analysis, percentage distribution, mean, standard deviation, and hypothesis
testing using the Chi-square statistic.

The results of this study revealed that the majority of respondents were female, under the age of 21, single,
currently pursuing a bachelor's degree, registered as students, and had an average monthly income ranging
from 10,001 to 20,000 Baht. In terms of the marketing mix (7Ps), the findings indicated that the sample group
placed the greatest emphasis on personal factors, including gender, age, education level, occupation, and
average monthly income. These factors were found to be significantly associated with consumer behavior in
the use of online food ordering services, particularly in relation to the type of services chosen and the amount
spent on such services. Furthermore, the elements of the marketing mix (7Ps) were found to be significantly
correlated with consumer behavior in the use of online food ordering services, specifically in terms of the type

of service selected and the expenditure on such services.

Keywords: 7Ps Marketing Mix, Consumer Behavior, Online Food Ordering Service
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