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Abstract

This thematic paper aims to (1) study the individual factors of consumers in Bangkok that influence
their decisions to purchase swimming equipment, (2) examine the online marketing mix factors that affect
consumers' decisions to purchase swimming equipment in Bangkok, (3) compare the purchasing decisions
of swimming equipment among consumers in Bangkok in relation to individual factors, and (5) investigate
the online marketing mix factors that influence consumers' decisions to purchase swimming equipment in
Bangkok.

The sample population for this research consists of 400 people who use public swimming pools in
Bangkok. Data was collected using a 5-point Likert scale questionnaire with an overall Cronbach's alpha
reliability coefficient of 0.96. Data analysis involved frequency distribution, percentage, mean, standard
deviation, t-Test, one-way analysis of variance (ANOVA) and multiple regression analysis.

The research findings revealed that (1) The majority of the sample were female (59.50%), aged
between 30-40 years old (54.50%), with a bachelor's degree (57.00%), and had a monthly income of 30,001-
45,000 baht (31.50%). (2) Overall, the average score of the online marketing mix factors for swimming
equipment among Bangkok consumers was at the highest level. (3) Overall, the average score of purchasing
decisions for swimming equipment among Bangkok consumers was at the highest level. (4) There was a
statistically significant difference (p < 0.05) in overall purchasing decisions for swimming equipment
among Bangkok consumers with different genders, ages, and incomes. (5) The online marketing mix factors
had a significant impact on Bangkok consumers' purchasing decisions for swimming equipment (p < 0.05),

and could predict 79.40% of their purchasing decisions.

Keyword: online marketing mix factors, consumers' decisions to purchase, swimming equipment
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