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ABSTRACT

This independent study aimed to study personal factors, marketing mix, technology usage and
acceptance, and online purchasing decisions of Generation X in Chonburi, to compare online purchasing
decisions classified by personal factors, and to study factors affecting online purchasing decisions. The
sample included 385 Generation X who liked to order products online in Chonburi. A questionnaire was
used as a data collection tool. Data analysis included frequency, percentage, mean, standard deviation, one-
way analysis of variance, and multiple regression analysis.

The research results found that most of the respondents were female, aged 38-41 years, working as
employees in private companies/employees, with an average monthly income of 20,001-30,000 baht, and
marital status. Overall, the marketing mix factors were very important. Overall, the technology acceptance
and use factors were at the highest level of agreement. Overall, the purchasing decision was at the highest
level of agreement. Personal factors, such as age, occupation, and monthly income, were different and had
different decisions to purchase products through online channels at a statistically significant level of 0.05.
Marketing mix factors, namely product and distribution channels, significantly affect online purchasing
decisions at a statistical level of 0.05. Technology acceptance and use factors, namely perceived usefulness
and perceived convenience of use, significantly affect online purchasing decisions at a statistical level of
0.05.

Keywords: Online Channels, Generation X, Chonburi
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