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ABSTRACT

This thematic paper aims to (1) To examine demographic factors, marketing mix elements, and the
determinants of patronage at The Aileen Café. (2) To compare the patronage behavior of The Aileen Café
customers based on demographic segmentation. (3) To investigate the impact of marketing mix elements
on the patronage decision at The Aileen Café.

The sample population for this research consists of 400 customers who have used the services of
The Aileen Café. Data was collected using a 5-point Likert scale questionnaire with an overall Cronbach's
alpha reliability coefficient of 0.993. Data analysis involved frequency distribution, percentage, mean,
standard deviation, one-way analysis of variance (ANOVA) and multiple regression analysis.

The research findings revealed that (1) The majority of the sample were female (54.4%), aged 20-
30 years old (59.6%), with a bachelor's degree (73.9%), single (70.4%), and had an average income of
15,000-30,000 baht (64.2%). Most were self-employed (55.1%) and usually visited with 3 or more people
(47.4%). (2) Overall, the marketing mix factors were at the highest level. (3) Overall, the decision to use
The Aileen Café services was at the highest level. (4) There was a statistically significant difference (p <
0.05) in the decision-making process among customers of The Aileen Café based on their monthly income,
occupation, and the size of their group. (5) The marketing mix factors significantly influenced the decision
to choose The Aileen Café at a 0.05 level of significance, and could predict 59.90% of the variance in the

decision to choose The Aileen Café.

Keyword: marketing mix elements, the decision to use, the Aileen Café
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