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ABSTRACT

This independent study aims 1.)To study the personal factors that influence the decision to use
the buffet restaurant services of the sample group in the Bangkok Metropolitan Region 2.) To study the
Marketing Mix factors that influence the decision to use the buffet restaurant services of the sample group
in the Bangkok Metropolitan Region 3.) To study the consumer behavior factors that influence the

decision to use the buffet restaurant services of the sample group in the Bangkok Metropolitan Region

The questionnaire was used to be a tool for collecting the data. The data collected were analyzed
by using the frequency, percentage, mean and standard deviation. The hypotheses were tested by One-way
analysis of variance, with pairwise comparisons of differences conducted using the Games Howell Post-

hoc Tests

The test results show that the majority of the sample group are male, accounting for 41.5%,
followed by females at 37.5%, and LGBTQ individuals at 21.0%. Most participants are aged between 31-
40 years, representing 41.3%, with a bachelor's degree or equivalent accounting for 35%. The majority are
employed in private companies, making up 34.5%. Most of the sample group earn an average monthly
income of 30,001 - 50,000 Baht, representing 58.3%. They typically use buffet restaurant services 1-2
times per month, which accounts for 60.8%, and spend between 501 — 1,000 Baht per visit, representing

54.8%.

Regarding the purpose of using the service, the majority of participants choose to dine alone (43.5%). As
for the person who influences their decision to use the service, 56% stated that they make the decision
themselves. When exploring the reasons for using the service, the majority of participants cited the good

taste of the food (44.3%) as the main reason. Additionally, 43.3% prefer to pay using mobile banking.

Keywords: Buffet restaurant, Marketing mix, Consumer behavior, Decision to use service
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