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Abstract

The objectives of this research study are as follows: 1. To study the marketing mix factors of
consumers of jelly dietary supplements in Bangkok. 2. To study the decision-making process of consumers
in purchasing jelly dietary supplements in Bangkok, with a sample size of 400 individuals, utilizing
questionnaires as the data collection tool. Statistical analyses include frequency, percentage, mean, standard
deviation, and hypothesis testing using statistical methods such as One Way ANOVA and Multiple

Regression Analysis.

The research findings are summarized as follows: Regarding personal factors, the respondents
predominantly consisted of females aged 36-45, with an average income of 30,001-50,000 Baht, holding a
bachelor's degree, and working as employees in private companies. The hypothesis testing results are as
follows: 1. Consumers in the Bangkok with different personal factors exhibit significantly different
decision-making processes when purchasing jelly dietary supplements at a statistical significance level of
0.05. 2.Marketing Mix factors significantly influence the decision-making process when purchasing jelly

dietary supplements among consumers in the Bangkok at a statistical significance level of 0.05.

Keywords: dietary supplements, jelly dietary supplements, market mix factors, decision-making process.
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