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Marketing mix factors that affect customer satisfaction in using pet boarding

services in Chonburi
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ABSTRACT

The objective of this research aims to study the marketing mix factors that
affect customer satisfaction in using pet boarding service in Chonburi. Study the
personal factors of customers in using the pet boarding service, Study customer
satisfaction in using pet boarding services, classified by personal factors and study
service marketing mix factors that affects customer satisfaction in using pet
boarding services. The sample group is only those who have used and have
experience with the services of a pet boarding service in Chonburi, totaling 400
people. Data were collected using questionnaires. Data were analyzed by
frequency, percentage, mean, standard deviation, T- Test, F-test, and Regression
Analysis.

The research results show that personal factors, including age, education
level, average monthly income, and marital status, are different. Affects customer
satisfaction in using pet boarding services in Chonburi differently are different with
statistical significance at the 0.05 level. And service marketing mix factors include:
product, price, promotion, people, process and physical evidence. Affects customer
satisfaction in using pet boarding services in Chonburi statistically significant at the

0.05 level.

Keywords: personal characteristics, service marketing mix, customer

satisfaction, pet boarding service
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