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ABSTRACT

The objectives of this research study are (1). To study the decision-making process for purchasing
electric cars of people in the Gen Population in the age range of Gen X-Y in Bangkok and surrounding areas
The sample population includes the population in the Gen Using convenience sampling, there were 400
people. The research instrument was a personal factors questionnaire. Marketing mix factor questionnaire
Purchase decision process questionnaire Statistics used to analyze data include frequency distribution,
percentage, mean, and standard deviation. Analysis of differences using T-Test statistics, one-way analysis of

variance. and linear regression analysis.

The research results found that Respondent Most were female, aged 31 - 40 years, status was
single, family size consisted of 3-4 people, monthly income was 25,001 - 70,000 baht. Personal factors were
found. The average monthly income is different. It affects the decision to buy different electric cars. and the
4Ps marketing mix factors, including product factors Price factor Location factor and marketing promotion
factors Influence the decision-making process for purchasing electric cars among the Gen X-Y population in

Bangkok and surrounding areas. Statistically significant at the 0.05 level.

Keywords: decision making, electric cars, Gen X-Y group.
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