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The Impacts of Customers’ Satisfaction on Loyalty A Case Study: My Seven Jeans
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ABSTRACT
This research stusy is to the influence of Satisfaction on Loyalty of customers at My Seven Jeans.

The sample group used in the research was customers who used the services of My Seven Jeans, most of

whom were female. Aged between 31 - 40 years, Self employed / Trading business, with a monthly



income of 25,001 - 35,000 baht. Using questionnaires to collect data. The statistics used in data analysis
include finding the average, percentage and standard deviation and using Regression analysis to test the
hypothesis.

The study reveals that customers of My Seven Jeans demonstrate a high degree of overall loyalty.
The survey results indicate that customers are most satisfied with the store's physical attributes, followed by
satisfaction with its process, price, product, place, people, and promotion, respectively. Through multiple
regression analysis, it is evident that the likelihood of customer loyalty is primarily driven by satisfaction
with people, promotion, physical Evidence, and price, in that order of significance. Satisfaction with
product, place, and process does not have a notable impact on customer loyalty. This analysis results in a

Coefficient of Multiple Determination of 19%.

Keywords: Satisfaction, Loyalty
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