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Abstract
The objectives of this research were 1) to study personal characteristics affecting the decision to purchase
Starbucks branded products and 2) to study the marketing effect on the purchasing decision of Starbucks
branded products Starbucks. The population and sample used in the research were People who use Starbucks
service in the Lad Phrao area of 400 people using the calculation formula of W.G.Cochran. The tool used was
a questionnaire. The data analysis statistics were frequency, percentage, mean, and standard dev iation.
Inferential statistics and multiple regression analysis found that female 251 people 62.7% male 149 people
37.3% age 21-30 years 192 people 48.0% followed by period 31-40 years 130 people 32.5% bachelor's degree
257 people 64.3 percent, followed by Master's degree or higher, 108 people, 27.0 percent, private employees,
182 people, 45.5 percent, followed by self-employed, 65 people, 16.3 percent, income more than 25,001 baht
or more, 155 people, 38.8 percent, followed by income 20,001 -25,000 baht. , 103 people, 25.8% single, 265
people, 66.3%, followed by married 128 people, 32.0%. Overall, it was at a high level in all four aspects. The
aspect with the highest mean was the distribution channel (x_ =4.21), followed by the product (x_ =4.12).
Overall, all five criteria were at a high level. The items with the highest average were that Starbucks products
could meet your needs in terms of taste and taste (x_ =4.06). Choice of Starbucks products based on attributes

such as brand, price, and service convenience (x = 4.05).

Keywords: Marketing Factors, Purchasing Decisions, Starbucks
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