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Abstract

The objectives of this research were 1. To study the market management process that affects consumers'
purchasing choices. 2. To study the process of market management 3. To study the market management
process involving consumer purchasing choices, the sample population was 400 people who came to use
the service at Thonburi Fresh Market, Taweewattana District, Bangkok, using the W.C.Cochran formula.
The tool used was a questionnaire. Statistics used in data analysis were frequency, percentage, mean, and
standard deviation. Inferential statistics Pearson correlation statistics found that female personal factors of
249 people, 62.25 percent, males of 151 people, 37.75 percent, 31-40 years old, 32.00 percent, followed
by 41-50 years old, 26.25 percent, lower age. Over -30 years, 21.00% and over 51 years old, 20.75%
private sector employees, 49.75%, followed by personal business occupations, 23.50% state enterprise
employees/government officials, 16.75%, and students/students. The lowest value is 10.00 percent and has
an average monthly income. 30,001-40,000 baht, 28.50 percent, followed by income 15,001-30,000 baht,
25.25 percent with income not exceeding 15,000 baht, 19.00 percent, with income 40,001 -50,000 baht,
15.75 percent, and with income over 50,001 baht, the lowest value is 11.50 percent, respectively. Included
at the highest level in all aspects the side with the highest mean is the product side, followed by the service
process—distribution in terms of physical appearance, personnel, sales promotion, and price, respectively.
The analysis results of overall consumer purchasing choices were at the highest level in all aspects. The
side with the highest mean is Behavior after purchase, followed by awareness of problems/needs—
alternative evaluation purchase decision and seeking/information search, respectively. The hypothesis
testing found that the market management process was related to consumers' purchasing decisions. Overall
and most of them were moderately correlated and in the same direction. Statistically significant at the 0.01

level.

Keywords: Market Management Process, Marketing Mix Factors, Product Selection
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