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ABSTRACT

The objectives of this research were 1) to study and compare personal factors affecting loyalty to repeat purchases
of Alfredo brand products. In the Lat Krabang area of Bangkok, and 2) to research marketing strategies that affect loyalty in
repeat purchases of Alfredo brand products. In the Lat Krabang area of Bangkok, the sample population is Consumer groups
in Lat Krabang Bangkok, 400 people, using the calculation formula of W.G Cochran. The research tool was a questionnaire.
The data analysis statistics were frequency, percentage, mean, and standard deviation. And Correlation Analysis is a statistic
used to find the relationship between marketing strategies and loyalty in repeat purchases of Alfredo brand products. It was
found that most consumers were female, 249 people, and representing 62.3 percent. Males, 151 people, representing 37.80
percent, aged 21-30 years, 165 people, representing 41.30 percent, income 10,001-20,000 baht. One hundred thirty-two
thought 33.00 percent, 201 bachelor's degrees, representing 50.20 percent. Private company employees, 222 people,
representing 55.50 percent. Different occupations have no difference in repurchasing Alfredo brand products. But income
and education are extra, and the relationship between marketing mix and brand loyalty is high overall. And in the same

direction (=0.645).

Keywords: Marketing Mix, Loyalty, Brand
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