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ABSTRACT

This research had the objective to (1) study online shops management in Shopee application influencing
satisfaction of consumers and (2) study factors influencing factors influencing satisfaction of consumers through
Shopee application. The sample group used in this research were 400 consumers who used to buy goods or
service through Shopee application. Questionnaire was used as a tool in collecting the data. The statistics used in
the analysis were frequency, percentage, means and standard deviation. The hypothesis test was by F-test, One-
way ANOVA and Pearson product moment correlation coefficient was used to find correlation value of the two
independent variables with statistical significance at the level of 0.05

The hypothesis test found that consumers with different factors indifferently influenced satisfaction of
online shop management in Shopee application with statistical significance at the level of 0.05 and online shop
management influenced satisfaction of consumers. It was found that product, price, place and promotion by using
Pearson product moment correlation coefficient (r) finding that online shop management influenced satisfaction

of consumers with relationship in the same direction.

Keyword: Online Shop Management, Satisfaction, Shopee Application
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