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The research on the satisfaction of transportation service personnel

in Nonthaburi Province.
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ABSTRACT

Transportation industries are growing at a rapid pace. As a result of customer demand,
the e-commerce market is fast expanding. This should be accompanied by high-quality
transportation. Whenever the complaints are considered, it is found that some of the
transportation service personnel are unable to offer suitable and acceptable services to the users.
Consequently, it serves as the basis for independent study on the research on the satisfaction of
transportation service personnel in Nonthaburi Province. The following are the objectives:

1. Determine the level of satisfaction with the transportation service personnel. 2.Determine the
relationship between personal variables and the satisfaction of transportation service personnel in
Nonthaburi Province. The sample in this study used a random sampling method for a total size of
400 people by using the questionnaire as a tool.

The results reveal that the research on the satisfaction of transportation service personnel
in Nonthaburi Province. It resulted from the research of the theoretical framework, related
research, and research approach. The researcher investigated synthetics, collected data to enhance
and develop them in accordance with the research objectives. The research of personal
characteristics of the population was mostly male, age range 21-30 years, bachelor's degree and
monthly average income is less than 15,000 baht. According to the data analysis, the level of
satisfaction of transportation service personnel in Nonthaburi Province. Basically, it is excellent
(X = 3.94). When each component was considered, it was discovered that reliability (X =4.15),
responsiveness (X =3.97), assurance (X = 3.87), empathy (X = 3.90) and tangibility (Y =3.81).
In this regard, if the transportation service professionals, including the organization, are effective
and can provide high-quality service, the transportation business will be successful in keeping up

with the current changing situation, so that the business can continue to grow.

Keywords: service quality, transportation, service personnel
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