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ABSTRACT

The objectives of this research were (1) To study the consumers' decision to choose street food in
Pathum Thani and Nonthaburi provinces. (2) To study the differences of personal factors that affect the decision
to choose street food (Street Food) of consumers in Pathum Thani and Nonthaburi provinces. Use quantitative
research regulations The sample population is 400 people in Pathum Thani and Nonthaburi provinces. The
instrument used for data collection was a questionnaire. The statistics used for data analysis were frequency,
percentage, mean, standard deviation. t-Test analysis One-way ANOVA (F-Test) analysis, Pearson correlation

analysis. and multiple regression analysis.

The results of the study according to the objectives found that (1) consumer decision making Overall,
it was found that the opinion level was very high (X = 3.54, S.D. = 0.68) (2) To compare personal factors with
the decision to choose street food (Street Food), there is a difference, namely the awareness of the problem.
Alternative assessment decision-making Behavior after purchase and no difference is the aspect of seeking

information.

Keywords: Marketing, Marketing management, Decision making
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