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Abstract

Independent Study Title : Marketing Strategies Influencing Customers’ Decision to Choose Thai Credit
Guarantee Corporation (TCG) in Bangkok

Author : Miss Jirattha Kaewduangta

Degree : Master of Business Administration

Professional Leaders Program, 4+#

Faculty/University Faculty of Business Administration, Ramkhamhaeng University
Advisor : Dr. Jutatip Dejyangkul
Academic Year 12020

The small and medium - sized enterprises (SMEs) play an essential role in the national economy as they are
considered as a lifeblood for the country’s economic promotion. Thai Credit Guarantee Corporation (TCG), a state-owned
specialized financial institution under the supervision of the Ministry of Finance acts to provide the support and assistance
to small and medium - sized enterprises ( SMEs) through credit guarantee mechanism, building more confidence in
financial institutions to approve more credits, assisting and supporting potential SMEs without collateral or with
insufficient collateral to get the approved credit line requirements. In this regard, the researcher was interested in
investigating the services provided by Thai Credit Guarantee Corporation (TCG) influencing customers’ (SMEs)decision
to choose TCG in Bangkok. The findings would be applied as the guidelines to formulate the marketing strategies for
SMEs. The purposes of this independent study were (1) to investigate marketing mix influencing customers’ (SMEs)
decision to choose Thai Credit Guarantee Corporation (TCG) in Bangkok, and (2) to study SMEs’ decision to use the

services provided by Thai Credit Guarantee Corporation (TCG) in Bangkok, classified by type of business.

The results of this study indicated that general characteristics of the respondents, namely type of business,
business size, employment, average annual income, business model and years of business operation were related with the
respondents’ behavioral decision to use the services provided by Thai Credit Guarantee Corporation (TCG) in Bangkok,
except for business size that was not related with awareness source(TCG) . Years of business operation was not related
with awareness source (TCG). Marketing Mix was related with the respondents’ behavioral decision to use the services

provided by Thai Credit Guarantee Corporation (TCG) in Bangkok.

Keywords: Small and medium - sized enterprises (SMEs), Marketing Mix
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