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Advisor

The purpose of the research is to study the factors, which relate to the decision making process of purchasing
consumer goods of Line Man application users, who work and live in Bangkok. The objective is (1) to show a
relationship between demographic characteristics and the decision making process of purchasing consumer goods
of Line Man application users and (2) to show a relationship between online marketing mix (6P’s) and the decision
making process of purchasing consumer goods of Line Man application users. The data of sample of 400 Line
Man application users, working and living in Bangkok, was collected, using a questionnaire. The data set was
analyzed, using descriptive statistics, exercising measures of frequency, the mean, standard deviation and Chi
Square test. The results of the study indicate that (1) all of the demographic characteristics show significant
relationship to the decision making process of purchasing consumer goods through Line Man application,

focusing on price and (2) all of the online marketing mix show significant relationship to the decision making

Abstract

Factors relate to the decision making process of purchasing consumer
goods of Line Man application users, who work and live in Bangkok.
Patima Khamsukha

Master of Business Administration, Professional Leaders Program
2019

Dr. Jutatip Dejyangkul

process of purchasing consumer goods through Line Man application in post purchase behavior.

Keywords: Online marketing mix (6P’s), Decision making process
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