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Abstract

An independent study about the effect of online marketing communication on
the service images of the travel agencies for Thai tourist aims for (1) studying about the
effect of online marketing communication on the travel agencies (2) studying about an
effect of the service images of the travel agencies on the decision to use of Thai tourists
and aims for (3) the correlation between the online marketing communication and the
service images of the travel agencies. The study took 400 samples of Thai tourists who
were over 20 years old.

The study found that the online marketing through social media, the content
marketing and the multi-channel marketing are significantly correlated to the reliability
and the tangibility of travel agencies’ service image. The agencies could provide the best
experiences together with their special promotion and products information to the

tourists via online marketing communication effectively.

Keyword : Online Marketing Communication, Service Images , Travel Agencies , Thai

Tourists
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