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Factors Affecting the buying decision to Ready-to-Eat of working-age
groups in Bangkok.
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Abstract

A study of factors affecting the purchasing decision to Ready-to- Eat of working-age
groups in Bangkok. The objectives are (1) to study the factors that affect the purchasing
decision to Ready-to-Eat, and (2) to study the relationship of Marketing Mix that affect
the purchasing decision to Ready-to- Eat. The sample is a working- age groups in
Bangkok 400 persons. The data were collected by questionnaire survey. The statistics
used to analyze data are frequency, percentage, average, standard deviation, average
comparison using t-test ANOVA statistics and Correlations.

The results of hypothesis testing showed that personal factors, gender, age, education,
occupation, income are different the purchasing decision to Ready-to- Eat is no different
at 0.05 level of significance. Marketing mix factors (4P’s) correlated with the purchasing
decision to Ready-to- Eat among working-age groups in Bangkok at 0.05 level of

significance.

Keyword : Marketing mix factors (4P’s)
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