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ABTRACT

Insurance business differs from other businesses in offering products to the public.
Because of the sale of coverage Or a promise Which is an intangible product And selling
insurance through an intermediary Which is considered to play a very important role in the
visualization And people's attitudes towards the insurance business.The purpose of this research
was to (1) study the opinions of the customers a buying of health insurance for Pacific Cross
Health Insurance Public Company Limited.and (2) to study the differences concerning the human
person to buy health insurance, health insurance customers of Pacific Crossing Limited (PCL), by
means of a questionnaire. (Questionnaire) is a tool for education. This is a feature of the Close
ended question. Data were collected by using questionnaires with a sample of 400 people. Use
specific data collection methods And analyzed the data using descriptive statistics And the
reference statistics were used to test the difference.

The results of the study showed that The level of opinion on how to buy health insurance
for customers of Pacific Cross Health Insurance Public Company Limited. Found that all 5
aspects were at a high level, 1 side as follows: (1) personal sales At a moderate level in 4 areas as
follows. (1) Public relations (2) Sales promotion (3) Advertising (4) Direct sales Gender is
different from personal sales. Age publicity is different with Personal sales Promotion,
Advertising, Direct Marketing. Average monthly income Is different from Personal sales Public
relations Promotion, Advertising, Direct Marketing. And congenital disease Is different with
Personal sales Public relations And promotion.
Keywords : Personal selling , Health Insurance, Pacific Cross health Pcl.
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