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A Study of Consumer Intentions Towards Buying Selection

An Air Purifier in Online Channel
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ABSTRACT

A study of consumer intentions towards choosing an air purifier online. Which air
purifiers have played a more active role in people's lives Due to factors of increasing air pollution
But consumers are not yet aware of the benefits of air purifiers and lack confidence in making an
online purchase decision. Causing the sales volume to not meet the requirements The objective of
this independent study (1) was to study the degree of consumer opinion on the intentions of
purchasing an air purifier online (2) to study the differences between personal characteristics and
intentions of consumers. Consumers towards choosing an air purifier online The population used
in this study is Internet users in Thailand The sample consisted of 400 people. The sampling was
performed using a specific random sampling method. The questionnaire was used as a research
tool. The statistics used for data analysis were frequency, percentage, mean, standard deviation.
Frequency distribution And one-way analysis of variance.

The study found that most of the respondents' personal characteristics data were female.
Accounting for 54.50 percent and the rest are male. 45.50% with most respondents aged 38-54
years (Gen X), representing 54.25% graduated with a bachelor's degree. Accounted for 50.75
percent, most of them work as private company employees Accounted for 32.25 percent and has
an average monthly income of 20,001~ 40,000 baht, or 35.75 percent, found that the results of the
study on the opinion of consumers on the purchase of air purifiers online. Overall, the comments
are at a high level. The mean of 3.49 when considering each aspect found that it was at a high
level in all aspects. The highest was the feeling, the mean was 3.53, the behavioral mean was 3.50
and the understanding was the mean of 3.43, respectively. Feelings affect the individual

characteristics of different ages. At a statistically significant level of 0.05, the sense of diversity of



the air purifier is available for purchase, where the website is reliable and the price level is
reasonable.

Keywords: Intentions, Online, Electric Appliance
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