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ABTRACT

Promotion of customers of the Metropolitan office of the Bank for Agriculture and
Agricultural Cooperatives Affairs By using the deposit amount to win prizes But it is not popular when
making deposits. Compared to each other, it still has a much lower amount than other types. With the
objective (1) to study the level of interest About the promotion of savings services for the Tawee
Chock savings project and (2) to study relationships Of promoting the savings service of the Tawee
Chock savings project Conducting population research is the customer who. Have a savings account at
the Tawee Chock Savings Project, Bank for Agriculture and Agricultural Cooperatives Bureau of
Metropolitan Affairs. And there were 400 samples. The quota data collection method was used. Data
were analyzed using descriptive statistics. And the reference statistics used chi-square test method.

The study found that Comment level on promoting the savings project deposit service Tawee
Chock for customers of the Metropolitan office of the Bank for Agriculture and Agricultural
Cooperatives Government All 5 sides were at a moderate level, respectively. As follows: (1) Personal
Selling (2) Sales Promotion (3) Advertising (4) Public Relations and (5) Direct Marketing. where
age is related. With sale by Personal Selling Promotion Public Relations and customer types are
related. With Public Relations As for the balance of deposits in the Tawee Chock savings account has a
relationship with Advertising and Direct MarketingKeywords : promotion mix, Tawee Chock,
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