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A study of Brand Awareness for Supplementary food in Bangkok.
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ABTRACT

This research is a quantitative research. There is purpose for (1) To study the level of
importance about a study of brand awareness for supplementary food in Bangkok (2)To study the
differences of the personal factors with a study of brand awareness for supplementary in Bangkok.
Which comes from the integration of the concept of David A Aaker (1996) Contains. Brand Recall
Brand Recognition Brand Loyalty Brand Image By using the study method by using
questionnaire is a tool for education. This is a feature of the close ended question. Data were
collected by using questionnaires with a sample of 400 people. Customers who have savings
accounts in the brand awareness in supplementary food in Bangkok.

From the study ,it was found that the consumer awareness level of food supplement
product in the fore areas of Bangkok was moderate and low, respectively, as follows.1Brand
Loyalty 2.Brand Recall 3.Brand Image 4.Brand Recognition, where age is different with the 4
aspects of the product awareness Brand Loyalty Brand Recall Brand Image and Brand
Recognition

Keywords :Awareness, Supplementary, Food Brand
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