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The perception on financial transaction service through application

of the Bank for Agriculture and Agricultural Cooperatives
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ABTRACT

The perception on financial transaction service through application of the Bank
for Agriculture and Agricultural Cooperatives customers. The number of transactions
made through the BAAC Application (A-Mobile) is very small compared to other
banks. Bank customers have BAAC applications (A-Mobile), but they are not popular
for transactions. This will affect the expansion of the bank customer base in the future.
With a purpose (1) study the perception of the financial transaction service through an
Application of Bank for Agriculture and Agricultural Cooperatives customers (2) study
the relationship of perceptions in financial transaction services through applications of
Bank for Agriculture and Agricultural Cooperatives customers. Conducting population
research is customers of Bank for Agriculture and Agricultural Cooperatives throughout
Thailand. Those who registered and used the BAAC application service (A -Mobile) and
there were 400 samples using the quota data collection method. And analyzed the data
using descriptive statistics and the reference statistics used
chi-square test method.

The study found that the level of perception the financial transaction service
through the application of customers of Bank for Agriculture and Agricultural
Cooperatives in all five facter were at the moderate level, respectively, as follows: (1)
Tangibles (2) Responsiveness (3) Empathy (4) Reliability (5) Assurance. The customer
type in relation to the tangible things responsiveness, reliability, and age have a
relationship with empathy, assurance.

Keyword : Perception , Application ,BAAC
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