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A form of marketing communication that affects the services recognition and selection

of Thanachart Fund Management Co., Ltd.
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ABTRACT

Independent study on A form of marketing communication that affects the
recognition and selection of services of Thanachart Fund Management Co., Ltd.
has a research objective to (1) study the form of marketing communication that affects
perception and decision-making. (2) Study, recognition and decision-making. (3) Study
the influence and effectiveness of the market communication model that affects the
recognition and decision-making of the fund services of Thanachart Fund Management
Co., Ltd.

The findings in the personal data section of the respondents found that the
majority were more male than females, with males accounting for 55 percent of the
total. The majority of respondents were those aged 41 to 60, 36.80 percent of whom
were single, 51.00 percent of whom had a bachelor's degree or equivalent. The majority
of professionals, 55 percent of private equity workers and average monthly earnings are
the average 50,001 baht or more. The majority of investment experience is over 5 years
of investment experience, equivalent to 63.30%. The market communication model
affecting the recognition and selection of funds of Thanachart Fund Management Co.,
Ltd. as a whole. The average is 4.20. The fund's behavior at Thanachart Asset
Management Co., Ltd. has the highest priority of decision-making. The average is 4.43.
The results of the hypothesis showed that the hypothesis was accepted by one different
personal factor: gender, age, education level, occupation and average monthly income.
Affects the perception and decision-making of the service. Thanachart Fund
Management Co. and accept the 2nd hypothesis of marketing communication, which
consists of: Advertising, promotion, publicity/dissemination of news, sales by person
Direct Penetration Marketing and Activity Marketing relationship with perception and

decision-making. Choose the fund service of Thanachart Asset Management Co., Ltd.
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