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Marketing Mix factors that promote brand loyalty D-Land in the real estate business of

consumers in Samut Sakhon province.
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ABSTRACT

Real Estate Business Competition In Samut Sakhon province, the violence is increasing
because Samut Sakhon is an industrial city. There are many industrial plants. As a result, demand
for housing continues to increase. As a result, major real estate developers have expanded their
projects and segmented the market. As a result, D-Land has to expand its market share of real
estate outside Samut Sakhon to other provinces to generate revenue for the business, resulting in a
decrease in housing projects in Samut Sakhon area of D-Land since 2017. That's why researchers
want to study factors and market equations that promote brand loyalty. D-Land In samut sakhon
province, the company is planning a strategy to expand the housing project in Samut Sakhon
province and segment the real estate market, as well as to build strengths for the brand. D-
Land This research aims to (1) to study market factors that promote brand loyalty. D-Land in Real
Estate for Consumers in Samut Sakhon ( (2) To study the level of consumer feedback the
on market equation that promotes brand loyalty. D-Land in Real Estate

This research uses a quantitative approach. The population of this quantitative research
studied the population that lives or works in Samut Sakhon. Sample size: 400 people The data
collection tool is a query. Data analysis statistics include frequency, percentage, average, standard

deviation. Analysis of t-test, variance analysis (One-way Analysis of Variance) and comparing the



differences to the Least Significant Difference (LSD) by determining the statistical significance
level of 0.05.

Research has shown that market factors that promote brand loyalty D-Land is a factor in
the location of the project, the main factor that promotes brand loyalty. Overall, the four market
equations in the consumer side are very high. The average is 4.15 and the standard deviation
is 0.60. The average score at the comment level is at the highest level. The average is 4.50. The
average score is very high. The average is 4.19 after-sales service. The average score is very
high. The average is 4.06 on the price side, the average score is very high. According to the
analysis of demographic research hypothesis, different consumers focus on the factors that
promote brand loyalty. D-Land is different. It was found that the demographic characteristics of
the consumer Average monthly income Affects market factors that promote brand loyalty. D-Land

is different in all aspects.
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