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A Study of The Marketing Channel for Health Insurance in Bangkok
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ABTRACT
This Independent Study has the objective (1) To study the level of opinions on the
marketing channel for health insurance in Bangkok and (2) To study the difference between the
marketing channel for health insurance to our customer in Bangkok. The population of this
research were customers who were insureds of the health insurance in Bangkok and there were
400 samples by using the data collection method by the quota sampling and analyzed the data
using descriptive statistics and used the inferential statistics by t-test and F-test methodology
The study found that the level of opinions on the marketing channel for the health
insurance in Bangkok in all six areas were at a lot level, as follows: (1) Customer Service
(2) Assortment Variety (3) Bulk Breaking (4) Information Provision (5) Waiting Time and
(6) Spatial Convenience respectively, In case that the educational level and the career had
significance level with Customer Service it mean the undergraduates gave more important than
the graduates and the postgraduates. In addition, the career who were working within the office
gave more important than the career who were working outside the office and using the machine.

Keywords : Marketing Channel, Marketing Channel Design, Health Insurance
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