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Abstract

The research has purposes (1) to study the satisfaction of Government Housing Bank
users during COVID-19 period. (2) To compare personal factors and satisfaction of Government
Housing Bank users during COVID-19 period. This Independent Study was conducted
by surveying and collecting data through questionnaires filled out by population in the area of
conduct population using services at Government Housing Bank branches in Bangkok area during
COVID-19 period. A sample was selected from 400 people and data was analyzed by using
descriptive statistics such as Frequency, Percentage, Mean and Standard Deviation. The
researcher also tested the hypotheses according to inferential statistics such as t-test, One-Way
ANOVA, Pearson Correlations and Regression Analysis.

The result according to the objective (1) Satisfaction level of Government Housing Bank
customer satisfaction. The opinion level was at the highest level ( X = 4.11), SD =0.405) and
(2) compare personal factors and satisfaction of Government Housing Bank users during COVID-
19 period has significant difference in all aspects. However, personal factor in aspect of gender;
has only one different aspect which is product expectations participation.

Keywords: satisfaction
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