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Abstract

The objectives of this research are (1) to study the online marketing management
of the selection of law tutoring institutions in Thailand (2) to study the decision of
choosing a law institute in Thailand (3) to study the comparison between personal factors.
With the decision to select a law institute in Thailand (4) to find a relationship of online
marketing management with the decision of a law institute in Thailand (5) to find an online
marketing management that influences the decision to choose a law institute In Thailand
The population and sample were 441 law students in Thailand. The data collection tool
was a statistical questionnaire, data analysis, ie frequency, mean, standard deviation. T-
Test, One-way Analysis of Variance, ANOVA (One-way Analysis of Variance), Pearson

Correlation, and Statistical Analysis of Multiple Regression.

The results of the study according to the objectives showed that (1) participation
in the presentation of opinions. Problem awareness Information search Alternative
assessment Decision-making and post-selection behavior It was found that most of them
had opinions at a high level of agreement. (2) Personal factors that influenced the decision
to apply for different law institutes in all aspects, namely problem awareness. Information
search Alternative assessment Decision-making Behavior after choosing By personal

factors of gender Just one side that is not different in all aspects.

Keywords : Online marketing management and Decisions
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