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Fresh coconut milk product management influencing consumers' purchasing decision

in Phrapradaeng Municipal Market Area



Abstract

The research has purposes (1) To study consumers' purchasing decisions for fresh

coconut milk in the Phra Pradaeng fresh market area. (2) To study and compare the personal

factors of consumers and their decision to buy fresh coconut milk in the fresh market area of Phra

Pradaeng Municipality. Using quantitative research methods The sample population used in the

study was 400 consumers in the Phra Pradaeng Fresh Market area. The tool used for data

collection was a questionnaire. Statistics for data analysis were frequency, percentage, mean,

standard deviation. T-Test Analysis. One-way ANOVA Analysis, Pearson Relationship Analysis.

And multiple regression analysis.

The results of the objective study found that (1) Overall consumers' decision to buy

fresh coconut milk was at the highest agreeing level (X = 4.23, SD = 0.35). (2) Comparison

Between the personal factors of consumers and the decision to buy fresh coconut milk They are

different in every way.

Keyword : product management, purchasing decision
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