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Abstract

The purposes of this independent study were (1) to study the level of opinion

about the knowledge management of writers in online business and (2) to study

the relationship of between personal factors and the knowledge management of writers

in online business. The population of this research is the writers in online business.

And there were 400 samples. The data were collected by convenience sampling. The data

were analyzed using descriptive statistics: percentage, mean, and standard deviation.

And the reference statistics used chi-square test method. The results revealed that 366

respondents were female, which counted as 91.50%. 247 respondents aged between 21-

30 years old, counted as 61.75%, while 276 respondents, counted as 69% have graduated

a Bachelor's degree. Besides, 212 people, counted as 53% have working experience for less

than 4 years. In addition, the result of the level of respondents' opinion about knowledge

management of writers in online business was high. When considered each factor,

the highest level is knowledge. Other dimensions in the high level including information,

data, and wisdom, respectively. And the results of study the relationship between the

knowledge management of writers in online business and respondents' personal factors

found that knowledge and wisdom have correlated with age factor with the statistical

significant at 0.05. Therefore, the writers in online business could develop writing skills and

focused on knowledge management: knowledge, with an emphasis on knowledge sharing

that can enhance the extensive experience.
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