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Abstract

This research is quantitative. The sample group used in this research are 400
consumers that buy and use linoleum in Lopburi province, by using the analysis of
quantitative descriptive statistics and commercial data analysis such as T-test, One-way
analysis of variance, Least-Significant Different (LSD), and Analysis of correlation
coefficient by Pearson correlation method.

The results showed that most of the consumers buying linoleum in Lopburi
province are more of females around 31-40 years old, working as civil servants or state
enterprises with accumulated incomes between 15,000 - 30,000 baht. Most of them choose
to buy linoleum because it is cheap and install linoleum in the living room area. The
cartoon pattern is the most popular pattern with a buying ratio of 2 times a year. They
chose to be linoleum with a size of 1.70 meters and 2.70 meters in length. The process of
buying linoleum was found that consumers gave more importance to choice evaluation.
From the analyzed according to the hypothesis (1) Personal accumulation on age, jobs,
and incomes affect the different linoleum purchase decisions, which is in accordance with
the hypothesis at the statistical significance level 0.05. (2) The behavior of buying
linoleum, consumers having reasons to choose, the area used for installing linoleum, and
the rate of buying linoleum with different factors, which affect the influence of the
different buyers. (3) The service provided by the shops in the marketing mix including
product, price, distribution channel, marketing promotion, personal, process, and physical
aspect was related to the decision to buy linoleum of the consumers in Lopburi province.

Keywords: service, purchase decision, linoleum
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