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ABSTRACT

This Independent study on the factors affecting consumer’s purchasing behavior of
premium brand clothing in Bangkok the purpose of this study were to determine: 1) the
demographic factors affecting consumer’s purchasing behavior of premium brand clothing 2) the
marketing mix factors affecting consumer’s purchasing behavior of premium brand clothing. The
simples were 405 people who buy premium brand clothing and live in Bangkok. Selected by using
Cochran’s formula, with the confidence at 95% and error at 5%. The instrument of this research
was a questionnaire. The statistical use for analysis data were frequency, percentage, mean,
standard deviation and Chi-Square test was used in the hypotheses testing

The result of the study has found that, the sample population consisted most
respondents were female, aged 20-30 years old, single, bachelor degree, private employees. The
average monthly income is between 10,000 - 20,000 baht and found that 1) the marketing mix,
When considered in each aspect, it was found that every aspect are the highest level which are:
physical factors (f = 4.39), people factors (f = 4.37), product factors (f = 4.34) and price
factors (X = 4.33) 2) most of consumers are buying premium brand clothing in casual shirts
because like it personally and purchase by oneself. They buy it when there is a promotion such as
discounting. They bought once or twice time per month and spent about 1,001 - 2,000 baht. They

like comfortable clothes style and buy UNIQLO clothing branded mostly. 3) the demographic



factors such as gender, age, marital status, education level, occupation, and monthly income,
In general, it is related to purchasing behavior of premium brand clothing at 0.05 statistical
significant. 4) The factors of marketing mix, product, price, place, promotion, people processes,
In general, it is related to purchasing behavior of premium brand clothing at 0.05 statistical

significant.at, but does not related to behavioral reasons for choosing to buy premium brand clothing.

Keyword: Keyword: Premium Brand Clothing, Purchasing Behavior
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