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ABSTRACT

The objective of this study is (1) to study different personal factors affecting the decision to use online financial
channels via the Mobile Banking application and (2) to find the relationship between Management of electronic
commerce knowledge of consumers which affects the decision to use the online financial channel through the Mobile
Banking application. The samples used in the study are The number of 400 mobile banking application users in Bangkok
was randomly selected through questionnaire distribution and distributed the questionnaire online. The tools used in the
study were questionnaires, statistics, data analysis. By enumerating the frequency and percentage mean and standard
deviation data were analyzed by T-Test, ANOVA and Pearson Correlation Analysis.

The results of the study found that (1)Different personal factors have an influence on the decision to use online
financial channels via the Mobile Banking application with an average of 3.96 (2)The relationship between knowledge
management of consumer electronic systems in terms of knowledge determination knowledge building the use of
knowledge exchange of knowledge and knowledge dissemination there is a relationship with the decision to choose the
online financial channel through the consumer mobile banking application. Overall, it is found that (R =.701) when
considering in each aspect of knowledge management, electronic commerce has a relationship with the decision to use

the online financial channel through the Mobile Banking application with a statistical significance of 0.05

Keywords : Knowledge Management Electronic Commerce Systems, Decision Making
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