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ABSTRACT

This research article aims to (1) investigate consumers’ decisions to buy cosmetic products online in
Bangkok area and to (2) study the relationship between the digital marketing communication and consumers’ decisions
to buy cosmetic products online in Bangkok area. This quantitative research, participants and samples included female
and male internet users in Bangkok area. The research tools for collecting data were a questionnaire and statistical
data analysis including frequency, percentage, mean, standard deviation, t-test analysis, one-way analysis of variance
(ANOVA), and the Pearson's Correlation coefficient analysis.

According to the research objectives, the findings indicated that (1) the overall consumers’ decisions to buy
cosmetic products online in Bangkok area were at high level (JE =4.10,S.D.=0.492), and (2) the overall relationship
between the digital marketing communication and consumers’ decisions to buy cosmetic products online in Bangkok
area was at 0.681 (R = .681). With regard to each aspect, the digital marketing communication has a significant

relationship with consumers’ decisions to buy cosmetic products online at 0.05 level.

Keywords : Digital marketing, Decision Making
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