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ABSTRACT

The purposes of this independent study were to (1) study purchase decisions on sugar-free
beverage and (2) to study the relationship between sugar-free beverage marketing management and
consumer purchasing decisions. The population and samples of this study were beverage consumers
in Bangkok Metropolitan Region, and questionnaire was used as an instrument for data collection.
Data analysis statistics were frequency value, percentage, mean and standard deviation. t-Test
analysis, One Way Anova analysis and Pearson Correlation

The result indicated that the factors influencing consumers’ purchase decision on sugar-free
beverage included of need recognition, Search for information, Pre - purchase evaluation of
alternatives, Purchase decision, and Post - purchase behavior with the overall level of the opinions
was at X = 3.76, SD = 0.63. Moreover, the result pointed that the relationship between marketing
management of sugar-free beverage and consumers’ purchase decision, at the significant of 0.05, was
at r = .768 in overall. Each marketing management pattern showed the level of relationship as; need
recognition was at r = .705, Search for information was at r = .677, Pre - purchase evaluation of

alternatives was at r = .692, Purchase decision was at r = .639 and Post - purchase behavior was at r =.639.

Keyword : Marketing Management, Purchase Decision
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