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Abstract

The purposes of this research were 1) To study the personal factors affecting the behavior
selecting express mail service (EMS) services of Phra Nakhon Si Ayutthaya post office. 2) To study
the relationship between marketing mix factors with behavior selecting express mail service (EMS)
services of Phra Nakhon Si Ayutthaya post office. The sample used in this study are 400 samples
from people who servicing of Phra Nakhon Si Ayutthaya post office by W.G. Cochran’s formula.
The statistics used to compile the data were frequency, percentage, average and standard deviation
statistics, For hypothesis testing, the T-Test, F-test, one-way analysis of variance (One-way
ANOVA) least-significant different for post hoc comparison (LSD) and Pearson product moment
correlation and chi-square.

Results of the study were mainly female, age range 21-30 years old, who education was in
a bachelor’s degree, Government officials or state-owned enterprises, the average monthly income
of 10,001-20,000 baht/month. Marketing mix, overall is at a high level. The highest level was the
place and products and services, followed by price, people, Physical Evidence, process and
promotion at a high level. The behavior of the service users is trust in the Thai post office brand.

With the purpose of sending items to family members or acquaintances. Use the service as Express



Mail Service (EMS), frequency of use 1-2 times per week. The expense per time is 51-100 baht and
use the service Monday-Friday between 10.01-12.00 hrs.

After testing the hypothesis, personal factors, such as occupation and average monthly
income have different effects the behavior selecting express mail service (EMS) services of Phra
Nakhon Si Ayutthaya post office differently, and most of the marketing mix factors are related to
the behavior selecting express mail service (EMS) services of Phra Nakhon Si Ayutthaya post
office.

Keywords: express mail service (EMS); marketing mix '7Ps; Phra Nakhon Si Ayutthaya post office
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