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Consumers’ Attitude towards Cashless Spending Affecting Their Purchasing Behavior in

Seacon Square Department Store, Srinakarin.

Nattaya Vijitpanyathron
Corresponding Author
Abstract

The objectives of this independent study were (1) to study cashless spending behavior of
consumers in Seacon Square Department Store, (2) to study consumer attitudes affecting cashless
spending in Seacon Square Department Store, and (3) to study the relationship between consumers'
purchasing choices and consumers’ attitudes and behaviors towards cashless spending in Seacon
Square Department Store. The sample of this study was 400 consumers in Seacon Square
Department Store. Electronic questionnaire and paper-based questionnaire were used as a research
instrument. Data collected were then analyzed using statistics, including frequency, mean,

percentage, and standard deviation. Hypothesis testing was conducted using Chi-Square.

The results of this study indicated that (1) overall attitude of the respondents towards
cashless spending affecting purchasing behavior in Seacon Square Department Store was at a high
level (JE =4.00, S.D. =0.602). A factor with the highest mean was Product (3? =4.06,S.D.=0.675
(2) the relationship between consumers’ attitude and and personal factors ,There were the
indifferences with a statistical significance level of 0.05, macroeconomic factors were related with

a statistical significance level of 0.05.

Keywords: Consumers’ Attitude towards Cashless Spending
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